Market Research
What is Market Research?
Market research is the process of collecting and analyzing information about your target market, customers, and competitors to make better business decisions.
Whether you’re launching a new product, entering a new market, or improving your marketing strategy, market research helps you understand what people want, how they think, and what drives their buying behavior.
Why Market Research Matters
· Know Your Audience: Understand your ideal customer’s needs, preferences, and pain points.
· Reduce Risk: Make smarter, data-driven decisions instead of guessing.
· Stay Competitive: Discover what your competitors are doing — and how to do it better.
· Spot Opportunities: Identify trends and gaps in the market before your competitors do.
Types of Market Research
1. Primary Research
Data you collect firsthand (surveys, interviews, focus groups).
2. Secondary Research
Data from existing sources (industry reports, market studies, competitor websites).
What Can Market Research Help With?
· Validating product ideas
· Optimizing pricing strategies
· Improving customer experience
· Measuring brand awareness
· Planning marketing campaigns

